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Załącznik nr 3 / Annex No 3 

 

Summary of academic and professional accomplishments / Resume 

 

1. Name and Surname. 

 

dr Piotr Siuda 

Uniwersytet Kazimierza Wielkiego w Bydgoszczy 

Wydział Administracji i Nauk Społecznych 

 

2. Diplomas and academic degrees – including the title, place and year of obtaining, the 

title of the PhD dissertation. 

 

2007-2011; Nicolaus Copernicus University in Toruń, Poland (Uniwersytet Mikołaja Kopernika 

w Toruniu), Faculty of Humanities; 4-year Ph.D. study program at the Institute of Sociology.  

 

The award of a Ph.D. degree in Sociology during the meeting of the Faculty of Humanities 

Board of Nicolaus Copernicus University in Toruń on the 11
th

 of October 2011.  

The Ph.D. dissertation entitled: Cultures of Prosumption. On the Impossible Formation of 

Global and Transnational Fandoms [Kultury prosumpcji. O niemożności powstania globalnych 

i ponadpaństwowych społeczności fanów].  

Supervisor: Professor Tomasz Szlendak; reviewers: Professor Wojciech J. Burszta, Professor 

Krzysztof Olechnicki. 

 

2010-2011; Advisor of the Scientific Circle of Sociology Students; Nicolaus Copernicus University in Toruń.  

 

2009-2011; Ph.D. Students' Representative in the Council of Sociology Institute; Nicolaus Copernicus University 

in Toruń.  

 

2007-2009; Deputy Chairman of the Faculty Scholarship Commission of Ph.D. Students; Faculty of Humanities, 

Nicolaus Copernicus University in Toruń.  
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3. Positions in academic/artistic institutions 

 

Since October 2011; Kazimierz Wielki University in Bydgoszcz, Poland (Uniwersytet 

Kazimierza Wielkiego w Bydgoszczy), Faculty of Administration and Social Sciences; 

Assistant Professor at the Department of Sociology. 

 Since September 2016; Dean of the Faculty of Administration and Social Sciences, 

Kazimierz Wielki University in Bydgoszcz. 

 October 2012-August 2016; Member of the Council of Didactics and Education 

Quality; Faculty of Administration and Social Sciences, Kazimierz Wielki University in 

Bydgoszcz.  

 October 2011-December 2015; Advisor of the Scientific Circle of Sociology Students; 

Kazimierz Wielki University in Bydgoszcz.  

 

2006-2010; University of Economy in Bydgoszcz, Poland (Wyższa Szkoła Gospodarki w 

Bydgoszczy); Lecturer.  

2006-2007; University of Humanities and Economics in Gdańsk, Poland (Wyższa Szkoła 

Humanistyczno-Ekonomiczna w Gdańsku); Lecturer.  

 

4. Indication of a scientific achievement* following article 16 par. 2 of act of 14
th

 March 

2003 on scientific degrees and scientific title and on degrees and title in arts (Dz.U. of 

2016 item 882 with changes in Dz.U. of 2016 item 1311): 

 

a) title of academic/artistic achievement: 

 

A series of publications entitled: Media Prosumption – the Specificity of the Phenomenon in 

Poland on the Level of Reception and Production of Media 
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b) (author/authors, title/titles of publication, year of issue, name of publishing house, editors – 

reviewers): 

MNiSW points: 213. 

Impact factor: 1,509. 

 

JOURNAL ARTICLES (according to MNiSW points): 

 

1. Siuda, P. (2014). In pursuit of pop culture. Reception of pop culture in the People's Republic 

of Poland as opposition to the political system – Example of the science fiction fandom, 

European Journal of Cultural Studies 17(2): 187-208, doi: 10.1177/1367549413508100. 

Impact factor: 0,547; MNiSW: 40 points. 

 

2. Siuda, P., Troszynski, M. (2017). Natives and tourists of prosumer capitalism: On the varied 

pro-prosumer activities of producers exemplified in the Polish pop culture industry, 

International Journal of Cultural Studies 20(5): 545-563, doi: 10.1177/1367877916666117. 

Impact factor: 0,938; MNiSW: 30 points. 

 

3. Siuda, P., Aftańska, K. (2018). Fenomen psich blogów – zabawa czy biznes? Motywacje 

osób prowadzących blogi na temat psów, Studia Medioznawcze 2(73): 131-143. 

MNiSW: 12 points. 

 

4. Siuda, P., Jankowiak, D., Krawczyk, S. (2013). Granice kreatywności. Dyskurs dotyczący 

postaci typu mary sue w amatorskiej twórczości literackiej a reguły funkcjonowania 

społeczności fanowskich, Kultura i Edukacja 2(95): 128-147. 

ERIH; MNiSW: 12 points. 

 

5. Siuda, P. (2016). Information Competences as Fetishized Theoretical Categories. The 

Example of Youth Pro-Ana Blogs, Education and Society 34(2): 87-105. 

MNiSW: 10 points. 

 

6. Siuda, P. (2012). Mechanizmy kultury prosumpcji, czyli fani i ich globalne zróżnicowanie, 

Studia Socjologiczne 4(207): 109-132. 

Impact factor: 0,024; MNiSW: 10 points. 

 

7.  Siuda, P. (2012). Kolekcjonowanie kontra szybkie konsumowanie, Przegląd Socjologii 

Jakościowej 3(8): 58-75. 

MNiSW: 8 points. 

 

8.  Siuda, P. (2011). Pielgrzymki fanów. Podróże w przestrzeni geograficznej czy podróże 

symboliczne?, Studia Medioznawcze 4(47): 105-113. 

MNiSW: 7 points. 

 

 

 



4 

 

BOOKS (according to MNiSW points): 

 

9. Siuda, P., Koralewska, A. (2014). Japonizacja. anime i jego polscy fani, Gdańsk: 

Wydawnictwo Naukowe Katedra, 348 p. 

MNiSW: 25 points. 

 

10. Siuda, P. (2012). Kultury prosumpcji. O niemożności powstania globalnych i 

ponadpaństwowych społeczności fanów, Warszawa: Wydział Dziennikarstwa i Nauk 

Politycznych Uniwersytetu Warszawskiego, Oficyna Wydawnicza ASPRA-JR, 296 p. 

MNiSW: 20 points. 

 

11. Stunża, G.D., Bomba, R., Siuda, P., Stachura, K. (2015). Dwa zero czy zero? Blogi o 

tematyce kulturalnej a przemiany kultury uczestnictwa, Gdańsk: Instytut Kultury Miejskiej, 

131 p. 

MNiSW: 6,5 points. 

 

12. Siuda, P., Żaglewski, T. (ed.) (2014). Prosumpcja: pomiędzy podejściem apokaliptycznym 

a emancypującym, Gdańsk: Wydawnictwo Naukowe Katedra, 304 p. 

MNiSW: 5 points. 

 

13. Siuda, P., Bomba, R., Kamińska, M., Stunża, G.D., Szylar, A., Troszyński, M., Żaglewski, 

T. (2013). Prosumpcjonizm pop-przemysłów. Analiza polskich przedsiębiorstw z branży 

rozrywkowej, Warszawa: Collegium Civitas Press, 203 p. 

MNiSW: 3,5 points. 

 

ARTICLES IN BOOKS (MNiSW: 5 points; unless indicated differently): 

 

14. Siuda, P. (2017). Blogi kulturalne z perspektywy ich twórców – sprawozdanie z badań [in:] 

Internet. Wybrane przykłady zastosowań i doświadczeń, (ed.) P. Siuda, J. Gomoliszek, 

Gdańsk: Wydawnictwo Naukowe Katedra, p. 195-218. 

 

15. Siuda, P., Troszyński, M. (2015). Stosunek wobec piractwa jako wyznacznik postaw 

prosumenckich przedstawicieli polskiej branży rozrywkowej [in:] Uwarunkowania 

technologiczno-społeczne i modele prosumpcji systemów informatycznych zarządzania, 

(ed.) M. Pańkowska, Katowice: Wydawnictwo Uniwersytetu Ekonomicznego w 

Katowicach, p. 162-179. 

MNiSW: 2,5 points. 

 

16. Siuda, P., Żaglewski, T. (2014). O potrzebie odkrycia trzeciej drogi w badaniach 

prosumpcji [in:] Prosumpcja: pomiędzy podejściem apokaliptycznym a emancypującym, 

(ed.) P. Siuda, T. Żaglewski, Gdańsk: Wydawnictwo Naukowe Katedra, p. 7-22.  

MNiSW: 2,5 points. 

 

17. Siuda, P. (2014). Fan Cultures: On the Impossible Formation of Global and Transnational 

Fandoms [in:] Is It ‘Cause It’s Cool?: Affective Encounters with American Culture, (ed.) 

A.M. Fellner, S. Hamscha, K. Heissenberger, J.J. Moos, Wien-Berlin: LIT Verlag, p. 295-

318. 
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18. Siuda, P. (2014). Between Production Capitalism and Consumerism: The Culture of 

Prosumption and Discovering the Mechanisms of its Functioning [in:] Theoretical and 

Empirical Reflections in Marketing, (ed.) N. Grigoriou, C. Veloutsou, Athens: Athens 

Institute for Education & Research (ATINER), p. 1-13. 

 

19. Siuda, P. (2011). Młodzieżowe subkultury fanów. Między fanatyczną konsumpcją a oporem 

przeciwko konsumeryzmowi [in:] Młodzież jako problem i jako wyzwanie ponowoczesności. 

Z prac Sekcji Socjologii Edukacji i Młodzieży PTS (tom II), (ed.) K. Szafraniec, Toruń: 

Wydawnictwo Adam Marszałek, p. 203-215. 

MNiSW: 4 points. 

 

c) discussion of scientific/artistic aim of the above mentioned work/works and the achieved 

results with a discussion of their possible application: 

 

My academic work has so far oscillated primarily around the phenomenon which I have called 

media prosumption. The term prosumption – in its broad sense – gains in significance not only 

in the perspective of social sciences but also, for example, in economics, marketing, and even in 

the energy sector (bottom-up production of electricity by particular households and sharing it 

with others if excess electricity is generated). Explaining my research activities I intend to 

highlight that the starting point of my considerations is the general sociological understanding of 

prosumption – I have transferred such a perception of it onto the field of media reception and 

production. 

 

Prosumption is a term which was coined by combining two other: “consumption” and 

“production”. The precursor of considerations on prosumption is Alvin Toffler (although he is 

not the author of the term) who in his work The Third Wave (1980) showed the dominance of 

prosumption in pre-industrial societies, which he referred to as the first wave. At the moment of 

the growth of the second wave (brought by commoditization), there occurred the splitting of 

prosumption into two halves. (Hence the division into prosumption and consumption; the former 

reached its peak in the 19
th

 c., and it was embodied by the factory labor of workers. The latter 

was especially significant in the second half of the 20
th

 c. when it was understood that the 

success of a society depends on how intensively the people consume). We have just entered the 

world of the third wave, but it has to be considered in the categories of returning to the “proper” 

state, the situation of reintegration and lack of separation between production and consumption. 
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The theory of prosumption has been developed by many academics, representatives of social 

sciences, media experts, sociologists, etc. My intention is not to summarize their views but only 

to outline the most important concepts, to be able to characterize my work within the indicated 

field. In my view it is crucial to assume – after for example George Ritzer
1
 – that today the 

“prosumer era” has come since these are the times of prosumer capitalism. 

 

There have been two fundamental – and interconnected – reasons for this. The first one might 

generally be called a change in the production system, consisting in many different processes. 

For example, there is the so-called decline of factory work; production is perceived in a different 

way than it used to be. Today, its result does not have to be anything tangible, physical or 

material, which means that it no longer occurs within a closed space of a factory but in the so-

called social factory providing ideas and concepts. They are the ones which today become 

something particularly valuable in the sphere of the economy. If we assume that production is 

changing into the above mentioned manner, it is more easily understandable why the consumer 

may be induced to work. Practically everyone can be a creator of meanings which a brand, a 

product, a service, a media, etc. is connected to. And if, additionally, the consumers are equipped 

with appropriate technological tools, they may translate these ideas into more tangible 

productions. 

 

Technological advancement is the other reason for the increasingly stronger position of 

prosumption. What is meant here is most of all the so-called democratization of creation tools. 

Today, primarily because of the Internet, every consumer receives a set of utilities by means of 

which one may become a producer. The Internet is of particular significance here since it is very 

often based on the user generated content. It is the users who have become – as a result of their 

bottom-up activity – content suppliers, which is evidenced in the social media: in the 

blogosphere, on portals like Facebook, Twitter, YouTube and many other. Obviously, the 

processes discussed here are not limited to these spaces only. 

 

 

 

                                                           
1
 Author of a series of popular publications showing contemporary understanding of prosumption in the field of 

social sciences; cf. Ritzer, G., Jurgenson, N. (2010). Production, Consumption, Prosumption: The nature of 

capitalism in the age of the digital ‘prosumer’, Journal of Consumer Culture 10(1): 13-36. 
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In my research I have been focused on media prosumption – I have translated the research 

about prosumption into the media sphere, and I have been particularly interested in 

popular culture and in internet users activities
2
. The term media prosumption is used here 

as a specific boundary and a key term which binds threads that I have undertaken in 

publications from the presented series of publications. My research aim was to develop 

investigations within several – tightly intertwined – areas: 

 

1. Research into the group of media recipients (popular culture) being the avant-garde of 

media prosumption, that is fans, whereas the objective was to indicate the Polish 

dimension of the phenomenon of fandom. Its presentation was the starting point for 

considerations on the multi-dimensionality of media prosumption, its diversity 

(including its local Polish specificity).  

 

2. Research into prosumption from the perspective of the producers of media (pop-cultural 

texts) as a so far neglected field (again focusing on the Polish specificity of the 

phenomenon). 

 

3. Research into blogs as one of the manifestations of prosumption on the Internet. Here, 

the objective was to precisely characterize blogs as the space where prosumption is 

evidenced especially clearly; to discover the mechanisms which govern them and to 

indicate the Polish specificity of the studied phenomena. 

 

1. Research into recipients – fans (publications: see the Table below). 

 

Discovering prosumption mechanisms in the media sphere very often entails investigations into 

the phenomenon of media fans (fans of transmissions such as films, TV shows, games, book 

publications, comic books, etc.). It is among fans that the tendencies of media prosumption are 

the most clearly evidenced. I have described the phenomenon of fandom through the prism of its 

three components: purchasing media texts, forming communities, and fans productivity. I have 

assumed that the state of media prosumption can be defined through analyzing the most engaged 

segment of the recipients, that is the fans. They are the most active both as regards consuming 

                                                           
2
 Obviously, prosumption occurs in other spheres of social life (which I have already mentioned), both within 

various sectors of the economy, and in the case of the less market-related phenomena such as, for example, art. 
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and producing. Bottom-up works, based on original productions are created within communities 

of enthusiasts – there are numerous manifestations of such creativity. 

 

Fan studies have inquired into fandom (communities of fans), characterizing its various areas, 

but still there has been little space devoted to its local/regional dimensions. The aim of my 

research work was to present the Polish specificity of fandom, and at the same time to reflect on 

the global diversity of media prosumption.  

 

At the level of media reception, I have showed the diversification of prosumption through 

analyzing local, that is Polish, communities of fans. I began this work already at the stage of 

writing my doctoral dissertation. Although this resume does not comprise my accomplishments 

prior to my PhD degree
3
, still I will mention the book written on the basis of my doctoral 

dissertation as a new, separate publication (an expanded version as compared with the 

dissertation) and the starting point for my further studies. My doctoral dissertation won a prize 

in the 5
th

 edition of the competition for a dissertation on issues of general media studies and 

social communication, organized by the Institute of Journalism, University of Warsaw and the 

scientific journal Studia Medioznawcze [Media Studies]. I was awarded the publication of the 

book which, in relation to the dissertation, had been changed as regards the structure and 

extended with new fragments (around 30 percent of book is new). 

 

In this monograph, entitled Kultury prosumpcji… [Cultures of Prosumption…], I have argued 

that the emergence of global fan communities is impossible in the sense that being a fan is always 

marked by the local context. I have developed this thesis as opposed to the consideration frequent 

within fan studies, showing the so-called global fan communities – most often connected with a 

particular media transmission. In my work, I have proven that fandoms are not “supra-national” 

imagined communities – they take on distinctive forms depending on the regional context
4
. For 

the purposes of the study, I conducted interviews with academics dealing with fans (simplified 

Delphi/expert method) with the aim to enrich the investigations by using expert knowledge, 

experience and opinions. Additionally, I carried out a project aimed at pointing out the specificity 

                                                           
3
 Prior to my doctoral degree, I take pride in 1 original monograph, 9 articles in journals and 24 chapters in 

monographs (189 points from the Polish Ministry of Science and Higher Education [MNiSW]). 
4
 Despite that “locality” of fan communities, I have not excluded the possibility to also find “cosmopolitan” fans, 

who in their reception of global popular culture are able to exceed the regional conditionings. The perception of 

fandom on the one hand through the prism of the cosmopolitan approach, and on the other hand, showing that there 

are considerable local differences in the emergence of fan communities is a novelty within fan studies. 
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of the Polish enthusiasts of science fiction (interviews, questionnaires), for me being the 

exemplification of how locality influences fandom. The impossible emergence of global fan 

communities allowed me to conclude on the diversification of media prosumption, as described 

above. The result of this research were additional publications connected with the monograph 

Kultury prosumpcji…[Cultures of Prosumption]. They are the following: 1) Mechanizmy kultury 

prosumpcji… [Mechanisms of the Culture of Prosumption], 2) Between Production Capitalism 

and Consumerism… and 3) Fan Cultures…. 

 

In the research undertaken after my doctoral degree, I have dealt with Polish fan communities; I 

have shown what cultural, social, historical, economic or – more broadly – contextual 

conditionings determine the shape which they take, and hence, also, what form media 

prosumption takes.  

 

In the article: In Pursuit of Pop Culture…, published in the highly scored (40 points from the 

Polish Ministry of Science and Higher Education – MNiSW) European Journal of Cultural 

Studies, I inquired into the Polish community of science fiction fans – this time I focused on the 

historical factors shaping its life. The text treats fan activities in categories of political opposition 

activities, especially in the non-democratic/regime countries, which is a notion that had been 

neglected within fan studies. The article contains a description of the conditions for the reception 

of popular culture transmissions in the People’s Republic of Poland (the communist times, when 

access to culture was largely impeded). I have also shown that fans formed circles which 

attempted to obtain those texts and that is why their engagement should be considered to be 

symbolic opposition to communism. This thesis was confirmed by the insight into the science 

fiction fandom functioning in 1980’s. I discovered the mechanisms governing that community in 

the course of analyzing the contents of the „Fantastyka” magazine from 1982-1989 which in a 

detailed way described the life of fans of the time. Their “opposition” stemmed from their 

willingness to “liberate” themselves from the incessant difficulties being a result of life in 

communist Poland, securing oneself access to beloved transmissions and overcoming institutional 

barriers to organizing fan activities. 

 

In the next monograph, entitled Japonizacja. Anime i jego polscy fani [Japanization. Anime and 

its Polish Fans], I dealt with the Polish specificity of the otaku culture, that is the culture of fans 

of Japanese animations (anime). Obviously, fans were again treated here as prosumers 



10 

 

contributing to the promotion of the discussed genre (the process of gaining “influences” by 

anime was called Japanization
5 

– I will write more about it below). The popularization of anime 

worldwide started with the bottom-up activities of fans in the way that when animations reached 

a particular country in the official way (local companies buying licenses), a devoted, often large 

group of recipients had already been established there. 

 

In the presented monograph much more space than in other texts was devoted to the specific 

style of fan functioning. Fandoms represent not so much the “old” centralized world of rigid 

hierarchies as the reality of the net, that is “disorganized” space but also one which stimulates 

individuals’ creativity and productivity. The fundament of fan communities are the phenomena 

of collective intelligence and the economy of a gift. Fans are members of the so-called 

communities of knowledge where “wisdom” which is co-created by all and available to all 

dominates. 

 

Although researchers of the phenomenon prove the existence of the commonly understood, 

supra-national culture of otaku, the aim of the book was to indicate its local diversification – the 

regional conditionings of reception determine the differences between fans from different places 

in the world. This was shown on several examples (the specificity of fans from Japan, the USA, 

etc.), and the overriding exemplification was the Polish one. It is the precise ethnographic 

description of one of the Polish fan communities of anime that was central to the investigations. 

What is meant here is the analysis of fansubbers, that is enthusiasts producing amateur subtitles 

to films and series. The community of bottom-up translators was extensively described for two 

reasons. First of all, its members most of all propagate their favorite media transmissions. It is 

thanks to them that increasingly more titles which are not officially distributed are understood, 

which boosts the popularity of anime. Secondly, in the circles of fansubbers the above 

mentioned phenomena are perfectly visible: collective intelligence, the economy of a gift, the 

community of knowledge. Nonprofessional translators are new generation consumers, that is the 

very prosumers. For the purposes of the book, nearly-two-year-long research into fansubber 

groups was conducted, among other things, based on interviews with people dealing with 

translations. It is worth stressing that although the description pertained to the Polish groups and 

                                                           
5
 Obviously, also other manifestations of Japanization may be indicated as other texts (or even “elements” of the 

culture) get settled in various parts of the globe. It is worth underlining that in the book the term Japanization has 

not so much the acculturative dimension connected with cultural diffusion as the “economic” (or at least more 

“economic” than acculturative). The aim here is to present the mechanisms of creation and (global) distribution of 

anime. 
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the research considered the regional character of the discussed phenomenon, the publication was 

to encourage the comparison between fansubber groups from different parts of the world. 

 

As a peripheral comment, I will add that a large part of the book is devoted to the mentioned 

Japanization, that is the global expansion of anime. One section of the monograph showed how 

the Japanese entertainment industry sells animations worldwide. Interestingly, this process does 

not occur seamlessly – companies from the Asian country face numerous difficulties. Despite 

that anime gains enormous popularity – the reasons for this success are explained in the book, 

the main factor being the specific cultural “distinctiveness” of the animations (references to 

traditional Japanese art, themes, drawing manner), but at the same time their “proximity” (for 

example basing on spectacularity or known genres). 

 

I have complemented research into the Polish dimension of fandom with: 

 Reflection on particular types of bottom-up creativity of Polish (but not only) fans (the 

text: Granice kreatywności…[Limits of Creativity...]). 

 Several publications which explained particular dimensions of fan life and drew attention 

to the topics so far neglected within fan studies (texts: Pielgrzymki fanów…[Fan 

Pilgrimages], Młodzieżowe subkultury fanów…[Youth Fan Subcultures], 

Kolekcjonowanie kontra szybkie konsumowanie…[Collecting versus Fast Consuming]). 

 

The publication entitled Granice kreatywności. Dyskurs dotyczący postaci typu mary sue w 

amatorskiej twórczości literackiej a reguły funkcjonowania społeczności fanowskich [Limits of 

Creativity. Discourse on Mary Sue Characters in Amateur Literary Works and the Rules of 

Fandom Functioning] was aimed at analyzing fan literary activity. In the bottom-up amateur fan 

writings there sometimes emerge idealized characters referred to as Mary Sue, often very similar 

to their creators as regards personality; they are the object of readers/other fans harsh criticism. 

The article presents various forms and possible reasons for so strong a negative reaction, being 

based on an analysis of discourse created by users of the Polish Literary Forum Mirriel (grouping 

people interested in amateur literary fiction). The text showed how information obtained through 

discourse analysis casts light on the rules of functioning of all kinds of fan communities – above 

all, on the principle of remaining faithful to the object of passion. 
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In the publication Pielgrzymki fanów. Podróże w przestrzeni geograficznej czy podróże 

symboliczne? [Fan Pilgrimages. Journeys in Geographic Space or Symbolic Journeys?] I 

focused on the subject of fan pilgrimages and I characterized their two dimensions: the one 

connected with travelling to the place which may be localized within geographical space, and the 

one which may be called symbolic pilgrimage. It occurs without undertaking a “real” expedition, 

but only through specific “immersion” in the media transmission, described in the article. 

Interestingly, both dimensions are similar to each other more than one might assume at first 

glance and this is one of the reasons why the symbolic type is not at all “worse” – or less 

authentic – than the “geographic” one. Both are of great significance for the development of a 

new form of media reception, namely media prosumption.  

 

In the subsequent publications I have devoted a lot of space to the issues considered by other 

researchers into fans, transferring them also onto the grounds of the Polish research. What is 

meant here is to view fans as members of subcultures opposing the dominant culture embodied 

in the activities of the culture industry/media concerns. Fans are to “resist” them in a specific 

manner as they do not belong to the passively consuming mass. It might be stated that they 

appropriate the media products for their own purposes – they create their own meanings, 

redistribute texts, transform and adapt them to their own needs and experiences. Obviously, in 

the times of prosumption, this is no longer treated as resistance. One may risk stating that the 

“resistance” has been “tamed” by concerns, it has started to be valued, it is increasingly 

common, and companies derive profits from it. 

 

In the text entitled Młodzieżowe subkultury fanów. Między fanatyczną konsumpcją a oporem 

przeciwko konsumeryzmowi [Youth Fan Subcultures. Between Fanatic Consumption and 

Resistance to Consumerism] I searched for the right balance between viewing fans as “rebels” 

and, on the other hand, as “unreflective purchasers”. Similar threads were taken up in the text 

Kolekcjonowanie kontra szybkie konsumowanie [Collecting versus Fast Consuming] concerning 

fans-collectors
6
. Their consumption is very specific since it requires large amounts of free time

7
. 

Collecting is based on the pursuit of completeness (of the collection), long-term perspective and 

                                                           
6
 I will yet explain that the article does not contain the term fan, but collector. However, these two terms should not 

be drastically separated as one of the most frequently manifested fan activities is the very collecting the objects of 

adoration (or things connected with them). One may thus be attempted to risk stating that collectors are fans in the 

same way as fans are collectors. 
7
 In the article time is an important concept – I perceive it through the prism of various postmodernist theories and 

link it with the issues of consumption. 
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communality, and it assumes socialization of the collected objects. Free time stimulates the 

collectors’ creativity expressed in their productive activity – fans-collectors again appear as 

prosumers. If we add the fact that they often collect media texts (or objects connected with them), 

it may be concluded that they are media prosumers.  

 

 
Publications regarding fans as the avant-garde of media prosumption, indicating their Polish specificity and various 

dimensions of the phenomenon of fandom: 

 

Siuda, P. (2014). In pursuit of pop culture. Reception of pop culture in the People's Republic of Poland as 

opposition to the political system – Example of the science fiction fandom, European Journal of Cultural Studies 

17(2): 187-208, doi: 10.1177/1367549413508100. 

Impact factor: 0,547; MNiSW: 40 points. 

 

Siuda, P., Koralewska, A. (2014). Japonizacja. anime i jego polscy fani, Gdańsk: Wydawnictwo Naukowe Katedra, 

348 s. 

MNiSW: 25 points. 

 

Siuda, P. (2012). Kultury prosumpcji. O niemożności powstania globalnych i ponadpaństwowych społeczności 

fanów, Warszawa: Wydział Dziennikarstwa i Nauk Politycznych Uniwersytetu Warszawskiego, Oficyna 

Wydawnicza ASPRA-JR, 296 s. 

MNiSW: 20 points. 

 

Siuda, P., Jankowiak, D., Krawczyk, S. (2013). Granice kreatywności. Dyskurs dotyczący postaci typu mary sue w 

amatorskiej twórczości literackiej a reguły funkcjonowania społeczności fanowskich, Kultura i Edukacja 2(95): 128-

147. 

ERIH; MNiSW: 12 points. 

 

Siuda, P. (2012). Mechanizmy kultury prosumpcji, czyli fani i ich globalne zróżnicowanie, Studia Socjologiczne 

4(207): 109-132. 

Impact factor: 0,024; MNiSW: 10 points. 

 

Siuda, P. (2012). Kolekcjonowanie kontra szybkie konsumowanie, Przegląd Socjologii Jakościowej 3(8): 58-75. 

MNiSW: 8 points. 

 

Siuda, P. (2011). Pielgrzymki fanów. Podróże w przestrzeni geograficznej czy podróże symboliczne?, Studia 

Medioznawcze 4(47): 105-113. 

MNiSW: 7 points. 

 

Siuda, P. (2014). Fan Cultures: On the Impossible Formation of Global and Transnational Fandoms [in:] Is It 

‘Cause It’s Cool?: Affective Encounters with American Culture, (ed.) A.M. Fellner, S. Hamscha, K. 

Heissenberger, J.J. Moos, Wien-Berlin: LIT Verlag, p. 295-318. 

MNiSW: 5 points. 

 

Siuda, P. (2014). Between Production Capitalism and Consumerism: The Culture of Prosumption and 

Discovering the Mechanisms of its Functioning [in:] Theoretical and Empirical Reflections in Marketing, (ed.) N. 

Grigoriou, C. Veloutsou, Athens: Athens Institute for Education & Research (ATINER), p. 1-13. 

MNiSW: 5 points. 

 

Siuda, P. (2011). Młodzieżowe subkultury fanów. Między fanatyczną konsumpcją a oporem przeciwko 

konsumeryzmowi [in:] Młodzież jako problem i jako wyzwanie ponowoczesności. Z prac Sekcji Socjologii Edukacji 

i Młodzieży PTS (tom II), (ed.) K. Szafraniec, Toruń: Wydawnictwo Adam Marszałek, p. 203-215. 

MNiSW: 4 points. 
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2. Research into prosumption from the perspective of producers. 

 

Researchers of prosumption primarily focus on bottom-up prosumer activities (including the 

earlier characterized fans) and they understand prosumption from the very bottom-up perspective. 

Obviously, such a view is in a sense natural – prosumers (fans) working for free decide about the 

essence of prosumption. The mechanisms of its development can be discovered by means of 

studying those who prosume. 

 

However, in my research, I have also directed my focus onto the activities of producers – what is 

meant here is not yet the typical research into media broadcasters. It is crucial to question the 

unwritten principle in prosumption studies that the basis is the reflection on the reception 

practices, and not the broadcasting ones. My intention was to enrich the theory of media 

prosumption by clearly pointing that for it to occur and for the shape it takes, the key is its 

stimulation by the media producers. In this case prosumption should be perceived as a marketing 

approach assuming engaging consumers into bottom-up work. This is important for ensuring a 

large number of recipients who might work for a company/brand for free, which can be 

significant from the perspective of predicting the patterns which the consumption of a media 

product will take. 

 

In my research, I have departed from the popular view of prosumption as the bottom-up prosumer 

activity exclusively; I have highlighted the important role which the broadcasters play in the 

development of prosumption and concentrated on how and to what extent they stimulate the 

recipients’ work. My research findings proved that neither the bottom-up activities can be 

characterized one-dimensionally (see above, the description of investigations on fan groups) nor 

the producers’ activities stimulating prosumption can be approached in a general way. They 

cannot be viewed in the categories of universal mechanisms of media prosumption – they are 

diversified and dependent on many factors. My aim was to present the Polish specificity of media 

producers activity when it comes to inducing prosumption. These issues were the subject matter 

of a research project which I was the author and head of/Principal Investigator (see the Table 

below). 
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Principal Investigator (grant from the Polish Ministry of Culture and National Heritage, program: Observatory 

of Culture; February-December 2013). 

Project title: Prosumption in the Pop Industry: An Analysis of Polish Entertainment Companies (Prosumpcjonizm 

pop-przemysłów. Analiza polskich przedsiębiorstw z branży rozrywkowej); ID number of the project: 

03184/13/DMP. 

 

The project resulted in following publications: 

 

Siuda, P., Troszynski, M. (2017). Natives and tourists of prosumer capitalism: On the varied pro-prosumer 

activities of producers exemplified in the Polish pop culture industry, International Journal of Cultural Studies 20(5): 

545-563, doi: 10.1177/1367877916666117. 

Impact factor: 0,938; MNiSW: 30 points. 

 

Siuda, P., Bomba, R., Kamińska, M., Stunża, G.D., Szylar, A., Troszyński, M., Żaglewski, T. (2013). 

Prosumpcjonizm pop-przemysłów. Analiza polskich przedsiębiorstw z branży rozrywkowej, Warszawa: Collegium 

Civitas Press, 203 s. 

MNiSW: 3,5 points. 

 

Siuda, P., Troszyński, M. (2015). Stosunek wobec piractwa jako wyznacznik postaw prosumenckich 

przedstawicieli polskiej branży rozrywkowej [in:] Uwarunkowania technologiczno-społeczne i modele prosumpcji 

systemów informatycznych zarządzania, (ed.) M. Pańkowska, Katowice: Wydawnictwo Uniwersytetu 

Ekonomicznego w Katowicach, p. 162-179. 

MNiSW: 2,5 points. 

 

 

The general objective of this project was to diagnose the Polish enterprises from the 

entertainment sector (film, series, games producers, book and comics publishers) from the angle 

of introducing prosumer practices
8
. The study allowed one to discover to what degree the selected 

Polish enterprises focus on developing them and what results they bring. At the same time it was 

indicated that prosumption is a highly diversified phenomenon – for example, it depends of the 

media genre which is produced (undoubtedly the games industry turned out to be the most 

developed industry as regards the introduction of prosumer trends, followed by the producers of 

series and comics publishers). The project provided answers to numerous detailed issues, among 

other things, it drew one’s attention to the extent to which companies are based on amateur fan 

productions; with what intensity they build net communities or use Internet users activities. Do 

the producers realize that it is worth reinforcing consumers’ engagement? What feature of the 

narrations of the Polish texts allows one to state that such an approach is present or not? Are the 

                                                           
8
 The method of the project consisted in selecting a set of media texts the producers of which became the subject of 

the survey. The transmissions were selected in line with their popularity and diversification as regards the 

producer/company. The criteria were the company’s reach or revenue, various rankings and the special significance 

of some texts for the Polish entertainment industry (e.g. books and games from the Wiedźmin series). The research 

methods used in the course of the project were as follows: in-depth interviews with producers (the management), 

content analysis of media transmissions, nethnography of fan communities from the angle of discovering the 

broadcasters’ activities. 
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western media concerns imitated in this regard? These are some of the questions which have been 

answered. The research has also inquired into the new trajectories of selling pop culture, 

consisting in softening the attitude to the issues of copyright infringement (this issue was the 

subject matter of the publication entitled Stosunek wobec piractwa jako wyznacznik postaw 

prosumenckich przedstawicieli polskiej branży rozrywkowej [Approach to Piracy as Indicator of 

Prosumer Attitudes of the Representatives of the Polish Entertainment Sector]). 

 

The described project has been of practical significance but it has also contributed to the theory of 

prosumption. The article: Natives and tourists of prosumer capitalism („Journal of Cultural 

Studies”; list of MNiSW: 30 points) signaled – the already mentioned – multi-dimensional nature 

of the phenomenon. Showing – in the discussed texts – that implementing prosumption is highly 

dependent on the production of particular genres: games, films, series, etc., allowed one to 

distinguish media prosumption and identify two ideal types of broadcasters: natives and tourists 

of prosumption. The former are represented by industries for which activity on the Internet is 

native (mainly the computer games sector) – it is here that the producers’ activities begin and end; 

for them, prosumer activities are as if “innate”. The tourist of prosumption are the industries 

which have to accommodate to the specificity of the digital world – TV, film and music 

producers, book publishers. This accommodation proceeds in various ways, often accompanied 

by an attempt to maintain their own “offline” and “anti-prosumption” rules of the game. Thus, the 

producers’ prosumption is highly dependent on adjusting to the world of the Internet as the one 

that is linked with prosumption. Obviously, the broadcasters’ prosumption also depends on other 

factors identified in the course of the research: among other things, on the specificity of a media 

market, popularity and reach of transmissions (the leaders here are games publishers releasing 

products of global reach), specificity of the medium (for example, the interactive nature of games 

as if by definition forces the users’ activities). 

 

The practical significance of the research resulted from pointing out the deficits as regards the 

producers’ prosumption activities – their level is not impressive if compared with the behaviors of 

the western broadcasters. What was visible was the excessive timidity of producers who only 

sometimes successfully imitated foreign marketing specialists but usually confined themselves to 

“standard” and “simplest” prosumer measures. The overall conclusion from the research was 

therefore pessimistic, which might have been a positive impulse for further investigations. The 

monograph being the effect of the project (Prosumpcjonizm pop-przemysłów… [Prosumption in 
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the Pop Industry…]) pointed to a wide research field where one may find many interesting topics, 

to begin with more detailed comparisons between producers. The project finished with the 

formulation of recommendations for the Polish entertainment industry concerning the 

implementation of the latest prosumer marketing trends and building an engaged group of 

consumers/fans around media brands.  

 

The practicality of investigations was also connected with the main conclusion that producer 

prosumption is a diversified phenomenon. In the course of the research the so-called “Model of 

prosumption activities of pop culture industries” was developed and it was to be 1) a specific 

guideline for the very research activities, but also 2) a register of standards and particular 

examples which the producers should abide by if they wish to stimulate the recipients’ 

prosumption. Such a meaning of the practical dimension of the research was recognized by the 

reviewers of the post-project monograph (Wiesław Godzic, Andrzej Szpociński, Wojciech J. 

Burszta, Kazimierz Krzysztofek). They concluded that the project “provided a presentation of 

example tools and solutions which may be practical support in the promotion of pop-industries” 

(Krzysztofek), the above mentioned model is “a methodological tool for one’s own research” 

(Krzysztofek), and the project “is definitely necessary as an exercise field for the integrated 

studies to follow” (Godzic). 

 

Andrzej Szpociński pointed out that “the project may with no exaggeration be regarded as 

innovative at least for three reasons. First of all, with regard to the subject matter of the research – 

prosumption, a specific form of activity and engagement of mass culture recipients whose effect 

is popularization and promotion of popular culture brands (…). Second of all, the approach to the 

phenomenon of prosumption is innovative (…). The Authors of the report take a different 

perspective – they are interested in producers’ environment (…). Thirdly, the method used by the 

Authors (...) is innovative”. 

 

The discussed research indicated the multi-dimensionality of prosumption also as regards the 

revealing of connections between prosumers and producers as full of tensions, dialogue, 

paradoxes or compromises. This type of perception was deepened by two subsequent publications 

(see the Table below) which locate slightly on the side of the main considerations focused on the 

producer side of prosumption. However, they are significant since they enrich the reflection on 

the media prosumption. They do it by stressing the necessity to go beyond the simple 



18 

 

dichotomous standpoints which view the discussed phenomenon from the critical perspective 

(prosumption as a producers’ trick to delude consumers) or praise it as a manifestation of the 

empowerment of the media recipients’. The edited monograph entitled 

Prosumpcja…[Prosumption] has presented diverse theoretical contexts and conditionings of 

prosumer practices. 

 

 

Publications deepening the reflection on media prosumption: 

 

Siuda, P., Żaglewski, T. (ed.) (2014). Prosumpcja: pomiędzy podejściem apokaliptycznym a emancypującym, 

Gdańsk: Wydawnictwo Naukowe Katedra, 304 p. 

MNiSW: 5 points. 

 

Siuda, P., Żaglewski, T. (2014). O potrzebie odkrycia trzeciej drogi w badaniach prosumpcji [in:] Prosumpcja: 

pomiędzy podejściem apokaliptycznym a emancypującym, (ed.) P. Siuda, T. Żaglewski, Gdańsk: Wydawnictwo 

Naukowe Katedra, p. 7-22.  

MNiSW: 2,5 points. 

 

 

3. Research into blogs as one of the manifestations of media prosumption. 

 

The last set of publications included in the series (see the Table below) pertains to the research 

into blogs as a further important Internet phenomenon being a clear manifestation of media 

prosumption. For many researchers of the Internet, the term blog has become a synonym of 

significant communication changes triggered by the new media and consisting in the 

intensification of the bottom-up creative activity of the recipients. Blogging is based on 

technologies which have been one of the first to enable people who cannot code and do not know 

IT to publish content quickly. It is the simple interfaces that enabled amateur-bloggers to publish 

what they consider important, filter online resources or share opinions and life events. 

 

In my research, I have emphasized the prosumer quality of blogging and my intention was to 

discover the mechanisms which govern it, and here again it was particularly important to explore 

the Polish specificity of the discussed phenomenon. I participated in the project Dwa zero czy 

zero? Blogi kulturalne a przemiany kultury uczestnictwa [Two Zero or Zero? Culture Blogs and 

Transformations of Participation Culture] which resulted in two publications (see the Table 

below). The book Dwa zero czy zero?… is the first research into the Polish culture blogosphere 
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conducted on such a large scale
9
. It is worth stressing that blog has become a synonym of bottom-

up activity of recipients and changes linked with the dominance of new communication 

technologies. The research findings indicate the emergence of the so-called participatory culture, 

that is culture based on the very bottom-up activity. The discussed project covered only blogs 

written by amateurs and not professionals (that is culture institutions, critics, culture industries, 

the media, etc.). It may be stated that participatory culture is here yet another notion defining 

trends which I have called media prosumption in my other works. 

 

The project was conducted using different research methods – desk analysis (studies of literature 

on culture blogging); Internet analysis and blog content analysis (sample of 40 blogs); in-depth 

interviews with authors of blogs. The publication has provided answers to many research 

questions. How do blogs locate within media prosumption/ participatory culture? Do they 

contribute to its development? What is their potential as regards cultural education? How may 

Internet activity and networking translate into building communities and being active offline? 

The book also offers a detailed description of the very blogs and content published on them. The 

research showed that cultural blogs were often created in opposition to the mainstream media 

where, according to the authors of blogs, books, film, theatre or games are discussed too rarely or 

in a superficial way. 

 

Apart from characterizing the Polish cultural blogosphere and looking into bloggers activity, the 

issue of possible cooperation of cultural institutions with cultural bloggers was also considered. 

Hence, the recommendations included in Dwa zero czy zero?... were valuable guidelines both for 

people from the institutions willing to build relations with bloggers, and for a broader group of 

social and cultural animators struggling with the challenge to reach a wider group of recipients.  

 

In my other publication connected with the project, Blogi kulturalne z perspektywy ich twórców 

[Culture Blogs from their Authors’ Perspective] I presented the fragment of the project which was 

concerned with describing blogging from the perspective of the bloggers themselves. The text 

contains a discussion of meanings bloggers assign to their activities, an account of how blogs are 

created, what are the inspirations for pursuing such an activity. I showed how bloggers perceive 

                                                           
9
 The criteria for considering a blog to be a culture-related one were the following: 1) self-definition as a culture 

blog (blogs about culture, the authors of which call themselves culture bloggers), 2) blogs with reviews (of books, 

theatre plays, films, comic books, etc.), 3) blogs about various topics, e.g. fashion, but with a tab “culture”, 4) blogs 

presenting bottom-up works – e.g. comics, sound recordings, etc., 5) lifestyle blogs considering culture topics. 
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the thematic scope of their blogs, and how blogs evolve over time, both as regards the content 

and tools to present it.  

 

The next two publications listed were not linked with the project. In the text Fenomen psich 

blogów – zabawa czy biznes?...[The Phenomenon of Dog Blogs – Fun or Business?…] one of the 

new phenomena within the Polish blogosphere, being blogs by dog lovers, was looked into. The 

article discusses a still rarely explored issue of bloggers’ creative motivations. The research was 

conducted using the method of online questionnaire and blog content analysis, and it proved the 

thesis that the flywheel for running a blog is the willingness to share one’s passion; the 

financial/commercial motivations (cooperation with enterprises, earning money, etc.) being of 

little importance. The research confirmed that bottom-up non-commercial blogging all the time 

enjoys a very strong position and the bloggers are obviously media prosumers.  

 

The publication entitled Information Competences as Fetishized Theoretical Categories—The 

Example of Youth Pro-Ana Blogs offers an insight into 15 Polish blogs (nearly 600 blog entries) 

run by the so-called pro-ana butterflies, that is young girls suffering from anorexia and treating it 

as a lifestyle. The bloggers practices were presented through the prism of skills listed in various 

catalogues of competences linked with using the Internet and defining what young people should 

know and be able to do to be competent net users. Such an analysis allowed me to conclude that 

the pro-ana girls are highly competent on many levels – they are creative and productive 

(graphics, films, texts), they can find and use various sources, they can perfectly disguise their 

identity, create communities, etc. All this contrasts with the negative influence of pro-ana on 

health, highlighted in the literature. The publication, apart from characterizing the prosumer 

activities of pro-ana bloggers and describing mechanisms governing this Internet community, fell 

within my other research field – media education (here also I can take pride in a series of 

publications which I have not listed among the series presented in this resume). The article 

offered a reflection on the methodological correctness of the approach consisting in constructing 

competence catalogues, mentioned before. I have showed that the catalogues fetishize theoretical 

categories by assuming that young people will always use particular skills to their advantage. For 

obvious reasons, the pro-ana community is an example of a reverse tendency. The text postulated 

raising researchers’ awareness of the so-called negative competent uses, that is paying attention to 

the use of skills listed in the catalogues with a negative impact on the development of the young.  
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Publications concerning blogs: 

 

The project: 

 

Researcher (grant from the Polish Ministry of Culture and National Heritage, program: Observatory of 

Culture; February-December 2015). 

Project title: 2.0 or 0? Cultural Blogging in the Light of Transformations of Participatory Culture (Dwa zero czy 

zero? Blogi kulturalne a przemiany kultury uczestnictwa); ID numer of the project: 05802/15. 

 

The project resulted in following publications: 

 

Stunża, G.D., Bomba, R., Siuda, P., Stachura, K. (2015). Dwa zero czy zero? Blogi o tematyce kulturalnej a 

przemiany kultury uczestnictwa, Gdańsk: Instytut Kultury Miejskiej, 131 p. 

MNiSW: 6,5 points. 

 

Siuda, P. (2017). Blogi kulturalne z perspektywy ich twórców – sprawozdanie z badań [in:] Internet. Wybrane 

przykłady zastosowań i doświadczeń, (ed.) P. Siuda, J. Gomoliszek, Gdańsk: Wydawnictwo Naukowe Katedra, p. 

195-218. 

MNiSW: 5 points. 

 

Additional publications: 

 

Siuda, P., Aftańska, K. (2018). Fenomen psich blogów – zabawa czy biznes? Motywacje osób prowadzących blogi 

na temat psów, Studia Medioznawcze 2(73): 131-143. 

MNiSW: 12 points. 

 

Siuda, P. (2016). Information Competences as Fetishized Theoretical Categories. The Example of Youth Pro-Ana 

Blogs, Education and Society 34(2): 87-105. 

MNiSW: 10 points. 

 

 

5. Discussion of the remaining academic and research accomplishments 

 

Remaining publications: 

MNiSW points: 159,5. 

Impact factor: 0,024. 

 

The publications being the result of my remaining academic and research accomplishments are 

obviously not treated as part of the series of publications referred to in point 4. It is still worth 

stressing that most of my research was to a smaller or larger extent connected with media 

prosumption. The accomplishments which are discussed below oscillate around the Internet as a 

medium stimulating users’ activity, however, they do not consider this subject matter directly. The 

texts pertain to a series of issues presented in the following points: 
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1. Publications showing artificial and inadequate character of the division into two standpoints in 

Internet research: optimistic and pessimistic. 

2. Publications within the area of media/information education. 

3. Publications on the Internet research methods. 

4. Publications pertaining to pop culture. 

5. Scientometric publications. 

 

1. Publications showing artificial and inadequate character of the division into two 

standpoints in Internet research: optimistic and pessimistic. 

 

The basis for works falling under this point (see the Table below) was the notion that today there 

are two standpoints around Internet research: the optimistic and the pessimistic one. The 

pessimists point out the numerous negative cultural, social, economic or political consequences 

of using the Internet. The optimists quite on the opposite – are fascinated by the possibilities 

offered by the net on all fields of people’s activity.  

 

I have described this dichotomy in the light of Jeffrey C. Alexander’s theory. Based on the idea of 

the prominent theoretician, in the article Negative Meanings of the Internet… I presented 

meanings of the Internet. In the case of the net perceived as a cultural text, we can distinguish 

both the code and the narrations. At the level of the code, the Internet belongs with the sphere of 

sacrum since it is associated with a tool completely transforming social life. As regards the 

narrations, it is possible to distinguish two of them, pertaining to regulating the net. The first – the 

narration of openness – assumes that any control of the Internet is to be disadvantageous for 

people, their freedom or creativity. It is different in the case of the other narration – this is a 

narration of regulating since the meanings connected with it emphasize the necessity to control 

both the technology itself and its users. Regulating technology is mostly identified with watching 

over the activity of all types of Internet companies. An analysis of both narrations was conducted 

based on qualitative analysis of books by selected researchers. 

 

I attempted to “fill” the gap between the pessimists and the optimists with a detailed analysis of 

particular issues connected with the Internet. One of them was online privacy infringements. 

Nowadays, this subject matter is frequently raised in the literature, and it is observed that the 

violations are caused by practices of big corporations, intelligence agencies of different countries 
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and actions of Internet users themselves. These studies are yet rarely accompanied by attempts at 

a theoretical systematization of how these infringements are viewed by Internet critics and 

“proponents”. In the article Prywatność w internecie…[Privacy on the Internet…] I showed how 

pessimists conceptualize Internet privacy and I pointed out basic deficiencies of their 

investigations. 

 

Other studies were a continuation of work initiated yet prior to my doctoral dissertation. Among 

other things, there are the concepts formulated in my “pre-doctoral” book (hence not included in 

the accomplishments listed here) entitled Religia a Internet…[Religion and Internet...]
10

, which 

was well received by the academic circles as a publication which thoroughly discussed a then 

neglected subject matter and offered an original view of it. In the book I proved the thesis on the 

emergence of all religious phenomena on the Internet and I regarded the net and the “offline 

world” as interconnected “realities” (in this sense I moved away from the division into optimists 

and pessimists). In the monograph, I have distinguished four dimensions of religious places on 

the Internet – innovative religion (e.g. new religious movements), traditional religion (great 

“traditional” religions – for example Christianity), religion on the Internet (information on 

different religions) and online religion (religious activities in cyberspace). I have developed this 

idea after obtaining my doctoral degree, which resulted in two articles: O pewnym wymiarze 

folkloru e-religijnego… [On a Certain Dimension of E-Religious Folklore...] and Chrześcijańskie 

oblicze internetu [Christian Face of the Internet]. The latter presented the standpoint of the 

Catholic Church as regards Internet use and a characterization of numerous Christian resources of 

the Internet, including those linked with the so-called e-ministry. The former text discussed a 

phenomenon from the area of Internet religious folklore – the so-called net revelations with clear 

religious background. Describing such e-visions I have referred to the indicated dimensions of 

religious content occurring in cyberspace. 

 

I questioned the dichotomy of optimism versus pessimism also by discussing the influence of the 

net on people’s communities and urban life. In the article Miasto jako społeczność wirtualna… 

[The City as a Virtual Community] my willingness to break away from the opinions of Internet 

critics and enthusiasts was connected with rejecting the dichotomy of territorialism and 

deterritoralization. In the publication I have proven that today we can witness an emergence of 

                                                           
10

 Siuda, P. (2010). Religia a internet. O przenoszeniu religijnych granic do cyberprzestrzeni [Religion and 

Internet. On transferring religious boundaries to cyberspace], Warsaw: Wydawnictwa Akademickie i 

Profesjonalne, 256 pages. 
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“cities as virtual communities”. This phenomenon should be perceived in categories of a specific 

connection of local urban material space with Internet space formed as a result of people’s use of 

social media. The publication covered many issues linked with the emergence of such a “virtual” 

city: the issue of relations built within it by people; changes in understanding public and private 

space, and the decline of boundaries separating them; also prosumption, here defined as city 

dwellers’ creative activity in social media. My argumentation proven that social media introduce 

a considerable change in sensing and experiencing the local urban space. In the city as a virtual 

community the inhabitants re-read their locality, which is reinforced. In a similar way the division 

into pessimists and optimists has also been questioned in articles collected in the monograph 

Społeczności lokalne. Teraźniejszość i przyszłość (ver. 2.0) [Local Communities. The Present and 

the Future (ver. 2.0)] which I edited.  

 

The division is refuted in the next monograph I edited, entitled: Internet. Wybrane przykłady 

zastosowań i doświadczeń [The Internet. Selected Examples of Uses and Experiences]. It showed 

that the net is an object of research for representatives of various disciplines and each of them 

may contribute something to the understanding of this medium. The monograph contains a lot of 

considerations on the legal aspects of the Internet as the ones which seem to be a largely 

neglected. Still, there is little knowledge of how legally treat various net phenomena or what is 

the impact of the Internet on the doctrine or theory of law. The “legal” sections of the book were 

separated from the more “culture-related” ones. There were many articles circulating around two 

dimensions of the net which were referred to as “informative” and “creative”. First of all, the aim 

was a reflection on the Internet as a resource full of various information and data – there is so 

much of it there and its variety is so huge that undoubtedly this is a medium which in this respect 

is distinct from any other known ever. The situation is similar when it comes to the “creative” 

potential of the net. Never before has any other medium given users the opportunity to “take 

matters into one’s own hands”, which was discussed in detail while characterizing media 

prosumption. 

 

This understanding of informative and creative dimensions of the Internet were the basis for the 

last of the listed publications: Od czarnej wstążki po pochówek w piramidzie…[From the Black 

Ribbon to Funeral in a Pyramide…]. The article offered an analysis of social portals users’ social 

reactions to the Smoleńsk catastrophe. The survey (online questionnaires) covered major 

websites of this kind. The collected empirical material revealed two types of users’ reactions. 
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Firstly, there was plunging into “virtual” mourning. The second type of reactions was linked with 

the emergence of discontented voices – people who said “no” to the officially imposed mourning, 

protested against cancelling events due to the funeral of the president in the Wawel Cathedral in 

Cracow. These voices were muted in the media, but they found outlet on websites. The collected 

empirical material served to present various dimensions of both reactions. Their forms and the 

users’ motivations were described. Explaining the findings I referred to various processes typical 

of social websites. Most of all, there occurred disinhibition consisting in revealing oneself, 

stimulation of citizen activity by websites, and finally, the phenomenon of digital exclusion and 

“class-specific” Internet communication. 

 

 

Publication pertaining to proving artificial and inadequate character of the division into optimistic and pessimistic 

standpoints in Internet research: 

 

Siuda, P. (2015). Negative Meanings of the Internet: the Net Regulation from the Perspective of Jeffrey C. 

Alexander’s Strong Program in Cultural Sociology, Studia Socjologiczne 3(218): 149-167. 

MNiSW: 15 points. 

 

Siuda, P. (2015). Prywatność w Internecie – zarys perspektywy krytycznej, Kultura - Media – Teologia 20(5): 36-

56.  

MNiSW: 8 points. 

 

Siuda, P. (ed.) (2018). Społeczności lokalne. Teraźniejszość i przyszłość (ver. 2.0), Gdańsk: Wydawnictwo 

Naukowe Katedra, p. 312. 

MNiSW: 5 points. 

 

Siuda, P. (2018). Miasto jako społeczność wirtualna – esej naukowy [in:] Społeczności lokalne. Teraźniejszość i 

przyszłość (ver. 2.0), (ed.) P. Siuda, Gdańsk: Wydawnictwo Naukowe Katedra, p. 27-44. 

MNiSW: 5 points. 

 

Siuda, P., Gomoliszek, J. (ed.) (2017). Internet. Wybrane przykłady zastosowań i doświadczeń, Gdańsk: 

Wydawnictwo Naukowe Katedra, 218 p. 

MNiSW: 5 points. 

 

Siuda, P. (2015). Chrześcijańskie oblicze internetu [in:] Ponowoczesne przestrzenie oddziaływań wychowawczo-

formacyjnych kościoła i „ziemie niczyje”, (ed.) R. Jasnos, E. Miśkowiec, Kraków: Akademia Ignatianum w 

Krakowie, Wydawnictwo WAM, p. 217-234. 

MNiSW: 5 points. 

 

Siuda, P. (2012). O pewnym wymiarze folkloru e-religijnego. Sieć objawień, Kultura Popularna 3(33): 96-108. 

MNiSW: 4 points. 

 

Siuda, P. (2011). Od czarnej wstążki po pochówek w piramidzie. Reakcje po katastrofie smoleńskiej na portalach 

społecznościowych [in:] Katastrofa smoleńska: Reakcje społeczne, polityczne i medialne, (ed.) P. Gliński, J. 

Wasilewski, Warszawa: Wydawnictwo IFiS PAN, p. 175-202. 

MNiSW: 4 points. 

 

Gomoliszek, J., Siuda, P. (2017). Słowem wstępu: Od protestu w sprawie polskich sądów do społecznej 

przestrzeni internetu [in:] Internet. Wybrane przykłady zastosowań i doświadczeń, (ed.) P. Siuda, J. Gomoliszek, 

Gdańsk: Wydawnictwo Naukowe Katedra, p. 7-17. 

MNiSW: 2,5 points. 
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Siuda, P. (2014). Blogi w instytucjach kultury [in:] Akademia Cyfrowych Kompetencji 2014, (ed.) A. Kiszka, 

Lublin, p. 12-13. 

 

Siuda, P. (2013). Recenzja książki: Nicholas G. Carr: Płytki umysł. Jak internet wpływa na nasz mózg, Studia 

Medioznawcze 2(53): 188-190. 

 

Siuda, P. (2013). Internetowy optymizm i pesymizm [in:] bibliocamp blogi / książki / ludzie, (ed.) S. Czarnecki, 

Gdańsk: Instytut Kultury Miejskiej, p. 46-49. 

 

 

2. Publications within the area of media/information education. 

 

The issues of media education were discussed in two monographs (including one edited), being a 

result of two research projects I coordinated („Dzieci sieci” [“Net Kids”] and „Dzieci sieci 2.0” 

[“Net Kids 2.0”]; both financed with grants from the Polish Ministry of Culture and National 

Heritage – see annex 4). The projects diagnosed communication competences of junior high 

school and secondary school students connected with using the Internet. Different dimensions of 

these competences have emerged, which decided about the theoretical “embedding” of the 

research. For the purposes of the investigations, a register of competences
11 

was created and it 

listed: proficient and effective access to information online; critical assessment of obtained 

information; creating, processing and presenting works; safe use of the Internet; participation in 

Internet communities. The research was conducted using various methods, such as observations 

in schools, survey (a sample of high school and secondary school students), content analysis of 

curriculums, content analysis of websites popular with the students. 

 

Nearly all the publications presented below (in the Table) regarding media education were 

connected with the discussed projects. They provided a lot of interesting empirical material being 

the basis for a series of interpretations. The investigations took into account two perspectives: the 

student one, determining what competence deficits students have and what areas they 

successfully deal with, and the school one, that is concerned with curriculums. The comparison of 

these two visions emerging from the conducted research allowed one to view the situation from a 

perspective. It was a chance to indicate what the school – as regards curriculums – should focus 

on, and what areas the students are able to cope with without its support. The research showed the 

“clash” between formal and informal education, a simultaneous overshooting and complementing 

of these two areas of educational activities. As it was found out, the situation is that children and 

                                                           
11

 A model of Internet use skills. The register was divided into several standards regarding various competences. 
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teenagers are not able to independently catch up with school’s deficiencies. 

 

Obviously, young people are eager to use electronic media, they grow up in the world where they 

are common, hence they use them with great ease. Despite that, the thesis about them as digital 

natives, that is about being born as almost competent users of online communication channels is 

highly exaggerated. Young people have many deficits connected with competent Internet use and 

that is why they need support which is not provided by formal education institutions. The 

research clearly showed that it is necessary to take definite educational actions to improve the 

competences. Such a standpoint was presented in the mentioned publications, which also offered 

a series of practical recommendations in this regard. 

 

 

Publications within the area of media/information education: 

 

The projects: 

 

Principal Investigator (grant from the Polish Ministry of Culture and National Heritage, program: Observatory 

of Culture; February-December 2013). 

Project title: Net Kids 2.0: Media Literacy of the Young (Dzieci sieci 2.0 – kompetencje komunikacyjne młodych); 

ID number of the project: 03221/13/FPK/DMP. 

 

Principal Investigator (grant from the Polish Ministry of Culture and National Heritage, program: Media 

Education; July-December 2012). 

Project title: Net Kids: Media Literacy of the Youngest (Dzieci sieci – kompetencje komunikacyjne najmłodszych); 

ID number of the project: 08010/12/FPK/DEK. 

 

The projects resulted in following publications: 

 

Rozkosz, E.A., Siuda, P., Stunża, G.D., Dąbrowska, A.J., Klimowicz, M., Kulczycki, E., Muszyński, D., 

Piotrowska, R., Sieńko, M., Stachura, K. (2014). Information and Media Literacy of Polish Children According to 

the Results of “Children of the Net” and “Children of the Net 2.0” Studies [in:] Information Literacy: Lifelong 

Learning and Digital Citizenship in the 21st Century, (ed.) S. Kurbanoğlu, S. Špiranec, D. Mizrachi, R. Catts, 

Cham: Springer, p. 263–273, doi: 10.1007/978-3-319-14136-7_28. 

MNiSW: 5 points. 

 

Siuda, P., Sunża, G.D. (ed.) (2012). Dzieci Sieci – kompetencje komunikacyjne najmłodszych: Raport z badań, 

Gdańsk: Instytut Kultury Miejskiej, 190 p.   

MNiSW: 4 points. 

 

Kulczycki, E., Sieńko, M., Siuda, P. (2012). Wywiad skategoryzowany [in:] Dzieci sieci – kompetencje 

komunikacyjne najmłodszych: Raport z badań, (ed.) P. Siuda, G.D. Stunża, Gdańsk: Instytut Kultury Miejskiej, 

p. 19-42. 

MNiSW: 4 points. 
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Klimowicz, M., Kulczycki, E., Piotrowska, R., Rozkosz, E., Sieńko, M., Siuda, P., Stunża, G.D., Muszyński, D., 

Dąbrowska, A. (2012). Model kompetencji związanych z posługiwaniem się internetem przez dzieci w wieku od 9 

do 13 lat [in:] Dzieci sieci – kompetencje komunikacyjne najmłodszych: Raport z badań, (ed.) P. Siuda, G.D. 

Stunża, Gdańsk: Instytut Kultury Miejskiej, p. 11-20. 

MNiSW: 4 points. 

 

Siuda, P., Stunża, G.D., Dąbrowska, A.J., Klimowicz, M., Kulczycki, E., Piotrowska, R., Rozkosz, E., Sieńko, M., 

Stachura, K. (2013). Dzieci Sieci 2.0. Kompetencje komunikacyjne młodych, Gdańsk: Instytut Kultury Miejskiej, 

230 p. 

MNiSW: 3 points. 

 

Additional publications: 

 

Siuda, P. (2015). Zależność od aplikacji, jako wyznacznik młodego pokolenia, Kultura - Media – Teologia 21(5): 

142-144. 

 

Bomba, R., Górska, M., Fornalska, K., Jarmuł, A., Kalinowska, A., Kopeć, J., Mirocha, Ł., Peszko, P., Siuda, P., 

Stunża, G.D., Tytz, J., Waligórski, M., Wzorek, A. (2013). (Nie) Bój się bloga! Jak wykorzystywać blog w 

edukacji, Gdańsk: Instytut Kultury Miejskiej, 50 p. 

 

Siuda, P. (2012). Przestrzeń pozytywnego „zdezoganizowania”, czyli popkulturowo-internetowy obszar edukacji 

nieformalnej [in:] Laboratoria mediów, (ed.) G.D. Stunża, Gdańsk: Instytut Kultury Miejskiej, p. 6-8. 

 

 

3. Publications on the Internet research methods. 

 

My other research accomplishments / publications (see the Table below) explored methodological 

dimensions of the Internet; I focused on the online research methods and the implications of their 

use. It appears that in the Polish-language literature of the subject there are still considerable gaps 

in this area – there are too few studies. The gap was to be filled by the monograph which I edited 

entitled Metody badań online [Online Research Methods]. Explaining its contents, it is worth 

noticing that online research methods influenced many fields and disciplines, but they certainly 

have special importance for social sciences. This is primarily because methodological reflection 

(on research methods) is occurring within their framework, but also because they are the most 

frequently used to explore the mechanisms of social life. As regards the presented book, it may be 

used by representatives of all sciences; however, it is dedicated mainly to representatives of social 

sciences. Although the monograph was a strictly scientific elaboration, it has become a specific 

manual of Internet research methods. 

 

Researching the methods, I have looked at the research potential of the net in two ways: first of 

all, through the prism of adapting the conventional methods to the online environment. Second of 

all, looking at the net as a source of a series of innovative techniques specifically adjusted to 
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explore the specific world of the Internet. 

 

As regards the first approach, in the text Ankieta internetowa… [Internet Questionnaire…] I 

offered a comprehensive discussion of a particular research method from the angle of its pros and 

cons. Referring to a number of sources and examples, on the side of the pros I listed high quality 

of data collected using the online questionnaire. Analyzing the cons, I mentioned lack of 

representativeness and low percentage of responses. Importantly, I did not confine myself to 

describing the weaknesses but also showed ways to overcome them. 

 

The second approach was connected with my considerations on using big data. Today, we are 

bombarded with a massive amount of different quantified and digitalized data which may be 

processed and treated as research material. In the article: Big Data i CAQDAS… [Big Data and 

CAQDAS…] I showed that using the mentioned big data in qualitative research modifies 

procedures at all levels of the research process: from designing the research to formulating the 

final conclusions. Among other things, I answered the following questions: does big data model 

lead towards a-theoreticality of the research? What are the consequences of abandoning the 

random sample for the sake of data completeness? 

 

 

Publications on Internet research methods: 

 

Brosz, M., Bryda, G., Siuda, P. (2017). Big Data i CAQDAS a procedury badawcze w polu socjologii jakościowej, 

Przegląd Socjologii Jakościowej 13(2): 6-23. 

MNiSW: 13 points. 

 

Siuda, P. (ed.) (2016). Metody badań online, Gdańsk: Wydawnictwo Naukowe Katedra, 454 p. 

MNiSW: 5 points. 

 

Siuda, P. (2016). Przełamywanie metodologicznych podziałów w rozważaniach o internetowych metodach 

badawczych [in:] Metody badań online, (ed.) P. Siuda, Gdańsk: Wydawnictwo Naukowe Katedra, p. 7-25. 

MNiSW: 5 points. 

 

Siuda, P. (2016). Ankieta internetowa: zalety i wady – rekapitulacja [in:] Metody badań online, (ed.) P. Siuda, 

Gdańsk: Wydawnictwo Naukowe Katedra, p. 28-81. 

MNiSW: 5 points. 

 

 

4. Publications pertaining to pop culture. 

 

Among my post-doctoral scientific accomplishments there are also texts concerning popular 

culture in its broad sense (see the Table below) – and I wish to highlight two of them. In the 
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article Homogenizacja i amerykanizacja globalnej popkultury [Homogenisation and 

Americanisation of Global Pop Culture] I offered considerations on the globalization of culture 

with special regard to global (pop)cultural industries. I proved that in this area the dominant 

position is occupied by the US which determines the trajectories for the global circulation of pop 

culture. In the publication: Socjologiczna interpretacja zjawiska celebrities [A Sociological 

Interpretation of the Celebrity Phenomenon] I offered a recapitulation of social sciences 

considerations on celebrities. The article filled the research gap and was guidance for further 

investigations. In my work I analyzed the relations of the celebrity phenomenon with many other 

areas, such as the public sphere, power, identity, religion, politics. I placed the entire inquiry 

within an analytical framework which was formed by two approaches to celebrities. On the one 

hand, it is possible to approach them negatively (pathological standpoint); on the other hand, to 

perceive them in a positive way (commoditization standpoint). Although contradictory, both 

approaches view celebrities as an important media text of a great significance for the functioning 

of the society and culture. 

 

 

Publications on pop culture: 

 

Siuda, P. (2011). Homogenizacja i amerykanizacja globalnej popkultury, Kultura-Historia-Globalizacja 10: 185-

197. 

MNiSW: 7 points. 

 

Siuda, P. (2011). Socjologiczna interpretacja zjawiska celebrities, Kultura i Historia 19. 

MNiSW: 6 points. 

 

Siuda, P. (2014). Recenzja książki: „Magdalena Kamińska (2011) Niecne memy: Dwanaście wykładów o 

kulturze Internetu”. Poznań: Galeria Miejska Arsenał, Przegląd Socjologii Jakościowej 2(10): 212-216. 

 

Siuda, P. (2012). Cool czy nie cool, czyli jaka jest amerykańska kultura popularna? Sprawozdanie z konferencji 

naukowej ‘Is It 'Cause It's Cool? Affective Encounters with American Culture’, Salzburg, 4-6 listopada 2011 

roku, Studia Medioznawcze 2(49): 166-169. 

 

 

5. Scientometric publications 

 

A relatively new research field which I entered was the scientometric evaluation of research 

work. In this regard, the status of the Polish humanities and social sciences was of particular 

interest for me. I was the main investigator in the project executed at Adam Mickiewicz 

University in Poznan entitled „Współczesna polska humanistyka wobec wyzwań naukometrii” 

[“The Contemporary Polish Humanities and the Challenges of Scientometrics”] (grant from the 
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Polish National Program for the Development of Humanities; from January 2014 to December 

2018). The scientific objective was to define the status of the Polish humanities and social 

sciences and to develop a model of “promotion” which would be useful for those areas of 

science. This seems to be a particularly crucial aim since humanistic and social research has 

started to be perceived as “uncountable”. The humanities try to adjust to the changing 

requirements for undertakings financed from public funds. The key point was to investigate how 

the representatives of social and humanistic sciences in Poland manage in such a new 

environment, and what are the main issues linked with the quantitative and qualitative ways of 

assessing their works. 

 

As the main executor of the project, I was responsible for coordinating research consisting in 

diagnosing promotion activities undertaken by the Polish scientific journals in the area of the 

discussed disciplines, and in analyzing the media image of these periodicals. Several publications 

were a result of the project (Table below), mainly the book (Nie)obecna nauka… [(In)visible 

Science…]. 

 

In order to discover promotion strategies of the Polish scientific journals in the field of 

humanities and social sciences, two research methods were applied: content analysis (media 

monitoring) and in-depth interviews
12

. The content analysis in the areas of presence on the 

Internet (website, social media profiles) and Internet marketing covered 60 selected journals. 

Additionally, free IDIs were conducted with representatives of the journals. They were members 

of the editorial office – editors-in-chief or persons in other positions. In the case of content 

analysis data were collected during the so-called media monitoring carried out by Press-Service 

Media Monitoring based in Poznan, Poland. This company collected information on the impact of 

the 60 periodicals in the media. The monitoring assumed a detailed insight into the electronic 

media and the press in the entire 2014. The analysis covered content from over 1k press headlines 

and 5mln headlines in Polish-language websites, with a focus on whether the titles of the journals 

or information about them appeared there. 

 

                                                           
12

 The research started with selecting a sample of 60 scientific periodicals using the Register of journals from the 

Ministry of Science and Higher Education. The list included humanistic and social journals, and non-random 

unrepresentative sampling based on two factors was used: (1) the number of points assigned to the journal, (2) 

having an active website. The research was based on the assumption that the sample must include periodicals with 

all kinds of scores, although looking at the number of journals which were assigned a given number of points, 

quotas were not taken into account. 
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Basic conclusions from the research may be included in several points: 

a) Promotion strategies of Polish periodicals are determined by difficulties and issues resulting 

from lack of organizational or financial support from the institutions at which they function. 

b) Individual work organization of the editorial office members has impact on promotion. 

c) Within the area of promotion there are deficits of activities – both “traditional”, that is less 

connected with the use of new information technologies, and those based on such technologies. 

d) Looking at the promotion of journals, neither “traditional” nor “modern” activities, that is 

using the new media, can be fetishized. Using various “marketing” techniques does not always 

have to be advisable, and not always has to be advantageous. 

e) Journals cannot effectively communicate with the media environment for promotional 

purposes – there is no coordinated image strategy in this regard. 

 

The discussed research showed – through the prism of the ways journals function – the specificity 

and condition of the Polish humanities and social sciences, as well as the challenges and issues 

they are currently facing. The specific (in)existence of these fields has been indicated. What is 

meant here is most of all the “clash” between the humanists and sciences representatives. Today, 

the former feel underestimated, which, among other things, results from the emphasized lower 

value of humanities and social sciences if compared to sciences. Humanists and social sciences 

representatives want changes which will result in the rebirth of the humanities, and equalize their 

opportunities as compared to sciences. It is worth stressing that the research described here are 

particularly interesting if they are compared with the changes which may be brought about by the 

so-called Law 2.0, that is the reform of science and higher education systems in Poland in 2018. 

 

It is also significant that although the investigations deviated from those described earlier – 

concerning media prosumption or the Internet in the broader sense – I was in charge of the 

fragment of the scientometric project which referred also to those phenomena. What is meant 

here is that the project diagnosed the activity of Polish journals in social media, hence it actually 

referred to the issues of Internet users’ productivity. 

 

In my scientometric accomplishments, there is also an original monograph published together 

with Piotr Wasylczyk, entitled Publikacje naukowe...[Scientific Publications…]. This position 

fulfilled all the requirements for scientific monographs, including an indication of unique 

research techniques (source material), as well as reviews. As it was pointed out by one of the 
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reviewers, Władysław Kolasa, “the work is written in a convincing and competent manner. Its 

Authors present great ease in considerations within the subject matter. The guarantee of a high 

merit value of the text is most of all extensive publication experience of both Authors who based 

almost all their exemplification material on examples from their own publications. The work is 

optimal as regards its construction and was written in a perfect language. It is also complete as 

regards its merits (...)” I wish to add that the book was also a result of my activity in the training 

field. As indicated in annex no 4, I have so far conducted 27 trainings for academics, organized 

by higher education institutions, science institutes, educational organizations, etc. Among other 

things, these trainings concerned publication of scientific articles, application of various tools 

(mainly software) useful in research, preparation of academic presentations.  

 

 

Scientometric publications: 

 

Siuda, P., Wasylczyk, P. (2018). Publikacje naukowe. Praktyczny poradnik dla studentów, doktorantów i nie 

tylko, Warszawa: Polskie Wydawnictwo Naukowe, p. 241. 

MNiSW: 25 points. 

 

The project: 

 

Main Researcher (grant from the Polish Ministry of Science and Higher Education, program: National 

Program of the Development of Humanities (NPRH), module 1.1.; July 2014-December 2018). 

Project title: The Contemporary Polish Humanities and the Challenges of Scientometrics (Współczesna polska 

humanistyka wobec wyzwań naukometrii); ID number of the project: 0057/NPRH3/H11/82/2014. 

 

The project resulted in following publications: 

 

Siuda, P. (ed.) (2016). (Nie)obecna nauka. Strategie promocyjne polskich czasopism naukowych z zakresu nauk 

humanistycznych i społecznych, Poznań: Wydawnictwo Naukowe Instytutu Filozofii UAM, 152 p. 

MNiSW: 5 points. 

Siuda, P. (2016). Czy humanistyka i nauki społeczne są (nie)obecne? [in:] (Nie)obecna nauka. Strategie 

promocyjne polskich czasopism naukowych z zakresu nauk humanistycznych i społecznych, (ed.) P. Siuda, Poznań: 
Wydawnictwo Naukowe Instytutu Filozofii UAM, p. 9-18. 

MNiSW: 5 points. 

 

Siuda, P., Stachura, K. (2016). Instytucjonalne uwarunkowania promocji czasopism naukowych z zakresu nauk 

humanistycznych i społecznych [in:] (Nie)obecna nauka. Strategie promocyjne polskich czasopism naukowych z 

zakresu nauk humanistycznych i społecznych, (ed.) P. Siuda, Poznań: Wydawnictwo Naukowe Instytutu Filozofii 

UAM, p. 23-50. 

MNiSW: 2,5 points. 

 

Siuda, P., Stachura, K. (2016). Niedostatki działań promocyjnych polskich czasopism naukowych z zakresu nauk 

humanistycznych i społecznych [in:] (Nie)obecna nauka. Strategie promocyjne polskich czasopism naukowych z 

zakresu nauk humanistycznych i społecznych, (ed.) P. Siuda, Poznań: Wydawnictwo Naukowe Instytutu Filozofii 

UAM, p. 55-68. 

MNiSW: 2,5 points. 
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Analyzing my accomplishments from outside the scope of publications, I organize them within 

the following several points. 

 

Research grants 

 

One of the components of my research activity is participation in research grants. Most of these 

were mentioned above while describing publications being their results. To order this part of my 

works, I wish to mention that I participated in 6 projects, and I was the Principal Investigator of 3 

of them (grants from the Polish Ministry of Culture and National Heritage). A detailed list of 

grants and information on them (financing institution, period of execution, etc.) is included in 

annex 4.  

 

Scientific conferences / keynote speeches / other papers 

 

Since the time of obtaining my doctoral degree, I have participated in 23 scientific conferences 

and I was also invited as the keynote speaker to present my papers, lead or take part in a 

discussion panel at 38 scientific or popularizing events (details provided in annex 4). The 

participation in conferences (including international ones) and various academic meetings 

enabled me to present the results of my research to a wide circle of academics and to build a 

network of connections with people of similar interests. 
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Other academic accomplishments 

 

I won a prize in the 5
th

 edition of the competition for a doctoral dissertation on issues of media 

studies and social communication held by the Institute of Journalism, University of Warsaw, and 

the scientific journal “Studia Medioznawcze” [“Media Studies”] (I was awarded the publication 

of my doctoral dissertation). I have also been the winner of other prizes (they are listed in annex 

no 4). My activity was also manifested in reviewing articles for both national and international 

scientific journals. I have so far reviewed articles for 19 periodicals, among others for the 

following: „Kultura i Edukacja” [“Culture and Education”], „Kultura – Media – Teologia” 

[“Kulture – Media - Theology”], „Kultura Popularna” [“Popular Culture”], „Miscellanea 

Anthropologica et Sociologica”, „Przegląd Socjologii Jakościowej” [“Qualitative Sociology 

Review”], „Societas/Communitas”, „Sociological Inquiry”, „Stan Rzeczy” [“State of Affairs”] 

(the full list included in annex no 4). 

 

Organizational, didactic and popularizing activities 

 

Since the time I was employed by the Kazimierz Wielki University in Bydgoszcz, Poland, I have 

conducted classes in 30 different subjects. Among them, I wish to mention only my own 

proposals, based on my interests. These include the following courses: „the humanities of the 

second generation”, „popular culture and the Internet”, „Internet research methods”, „practical 

aspects of media education”, „contemporary popular culture transformations”, „public 

presentations”, „specialist applications of computers in scientific and didactic research”. Within 

the Bachelor of Arts seminar in the major of the humanities of the second generation I supervised 

7 successful BA theses.  

 

I have also been active in organizational work. Since September 2016 I have held the position of 

the Deputy Dean for Science at the Faculty of Administration and Social Sciences, Kazimierz 

Wielki University. The scope of my responsibilities includes supervision over the preparation of 

documentation for obtaining financial grants by external units. I also supervise distribution and 

financing of statutory research at the Faculty, including the formulation of guidelines and 

conducting the allocation of funds. Among my responsibilities as the Deputy Dean there are also 

preparation of requests for parameterization to the Ministry of Science and Higher Education, 

initiating and supervision of the organization of scientific conferences at the Faculty and 



scientific cooperation with other institutions. I supervise scientific internships and research leaves 

of the academic staff, I chair and coordinate the works of the Faculty's Commission for Science 

and the Faculty's Publishing Commission. Additionally, I initiate and coordinate promotional 

activities of the Faculty. 

I have been a long time member of the Association of Internet Researchers, the Polish 

Sociological Association (since 2011 I am a board member of the Torun Department) and the 

Polish Association for Social Communication (since 2019 - a full member). I have co-organized 

a series of scientific conferences - the complete list (including my functions) is provided in annex 

no 4. Discussing my popularization activity I wish to mention that I am the author of the Internet 

blog (http://piotrsiuda.pl), where I publish posts regarding my scientific interests. Among my 

accomplishments, there are also numerous popularization texts and radio and television 

appearances - some of them listed in annex no 4. 
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